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Dartmoor and Exmoor National Parks

World-class environments -
Enjoyed by millions, generating millions :

Dartmoor and Exmoor National Parks are special. They are
environmental, social and economic assets; their benefits extend
beyond their boundaries. They help deliver health, happiness and
wealth to millions. They are also living, working landscapes that are
home to approximately 44,000 people and 3,145 businesses.

Both National Park Authorities understand that the high quality

environment underpins economic activity. We support the
economic wellbeing of our communities while maintaining a high S — =
quality natural environment and encouraging the sustainable -
enjoyment of our landscapes.

Our National Parks offer:

* An internationally recognised brand and high profile visitor destinations:
The National Park brand is recognised across the world
for the quality of the environment and, through this,
the visitor experience.

Both
National Parks
attract

* |conic, treasured landscapes offering unrivalled opportunities
for leisure, recreation and enjoyment.

economic value of

* A world-class environment to aid inward investment to the region:
The quality of the environment and life associated with the
National Parks is a key driver for inward investment to the
region and an ingredient for retaining existing businesses.

* Essential life and business support systems for the
region (and beyond); this includes water supply,
carbon storage, food production
and health benefits.

Economic
Landscapes

Outdoor
recreation is one
of the nations’
favourite pastimes
75% regularly enjoy
active recreation
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Our economic potential

Dartmoor and Exmoor National Park Authorities
are keen to confinue to support the economic growth of our rural communities, which, in turn, contributes to wider regional growth.
There are four key areas we have identified to help develop opportunities for growth.
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Some of our success stories

Ashburton Cookery Singer instruments, Grey Matter, Dartmoor
School, Dartmoor Exmoor » Multi-award winning software
« One of UK’s top private A high tech, high value company based in Ashourton.

Founded in 1983, it was one of
the first businesses of its kind
in the UK
e £35m turnover and 85 staff, it
is a partner with global giants
such as Microsoft, Dell and Intel
* Recenfly awarded a grant
through the GAIN Growth Fund
to support expansion plans
and create 22 jobs for
local people
* Long term ambitions
to increase turnover
to £100m - one of
the South West’s fastest
growing businesses

cookery schools, aftracting
over 3,000 cooks a year

* Chefs Academy trains
around 200 entrepreneurial
chefs each year

* Supports local sourcing
and supply chains

company

* Designs and manufactures
laboratory robotics for
cancer research, exporting
to over 60 countries across
the globe

* In 2010 it was estimated the
company was worth over £2m
to the local rural economy

Speaking in the
House of Commons,
Planning and Housing Minister
Brandon Lewis said:

"Perhaps the most welcome bid was
a joint bid for vanguard status from the
Dartmoor and Exmoor National Park Authorities.
I am delighted that the National Park Authorities
are actively engaging with our proposals.
We have no intention of using the right to build
as a means of encouraging unacceptable
development in our most precious landscapes.
However, the National Park Authorities
are keen fo explore how the register could
be used to identify and address local

“At Visit England,
we know from
experiences across the
country that the National
Parks brand is recognised
and trusted by both domestic

Shearwell Data,

Exmoor

* Based on a working farm,
one of the largest
employers on Exmoor

* Provides a range of electronic

and overseas visifors, that it

identification products
for livestock

* Exports products and services
to more than 30 countries
worldwide.
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housing demand from long-standing
residents who work and live
in their National Parks.

can draw a significant number of
" visitors... stimulate rural economies
and jobs in the long term whilst helping
protect and celebrate the country’s
most stunning and unique natural
landscapes for generations fo come”.

James Berresford,
Chief Executive,
Visit England

www.dartmoor.gov.uk
www.exmoor-nationalpark.gov.uk



